
The problem: the opposition brands the 
industry with localized, targeted, and constant 

content online. 

Voters seek out information online about 
our industry but who’s talking to them? 



Where are voters 
online?1 Google

2 YouTube
3 Facebook

4 Reddit
5 Amazon

6 Wikipedia
7 Twitter
8 Yahoo
9 Ebay

10 Instagram
11 Netflix

12 Linkedin
Source: 
Alexa

Most used apps
1 Facebook
2 YouTube

3 Facebook Messenger
4 Google Search
5 Google Maps

6 Instagram
7 Snapchat

8 Google play
9 Gmail

10 Pandora



Why are people online?



Challenges
Selective Exposure
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Facebook’s political archive



Before an issue arises
Tell your narrative and story BEFORE they do

Don’t let the opposition brand you online

Paid can help during crisis 
but organic> paid

3 screen approach

TV
Phone in hand

Laptop 



Before an issue arises
Find OUR people, recruit OUR people, and educate them

Using a bot to 
get physical

address

<<



Before an issue arises
Activate your folks with tangible advocacy actions to sort and segment the database ahead of an issue



Before an issue arises
Using the web as average people do



Pull those seeking who might be swayed



During a crisis or issue
Search Advertising

(Google + Bing/Yahoo)

Organic content to rally your  base 
across 

supportive platforms



During a crisis or issue
Paid Media (Contextual around the issue)



Read More



Manning Centre

Thank You 

Vincent Harris
harrismediallc.com

vincent@harrismediallc.com
@vincentharris

http://harrismediallc.com
mailto:vincent@harrismediallc.com?subject=
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