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Who WE are… 

• Nations largest manufacturing trade 
association 

• The 12 million Americans who make 
things 

• 9th largest economy in the world 

• Contributes $2.17 trillion to US 
economy 



American Manufacturing 

 
• We use 1/3 of energy used in the U.S. 

 
• Pro-growth energy policy matters. 

 
• But . . . the public doesn’t understand 

the connection.  
 
 
 



Energizing Manufacturing 



Energizing Manufacturing 
Topline Numbers . . .  
 
• Increased access to natural gas—1.9 million 

jobs economy wide in 2015 
  
• Shale gas put an extra $1,337 back in the 

pocket of the average American family  
 
• New pipelines meant over 347,000 jobs, with 

60,000 in manufacturing 
 



Energizing Manufacturing 

. . . Beyond the Numbers 
 
• Real manufacturers with real stories 

 
• Innovators building solutions to fuel the future 

 
• Stronger communities and new opportunities  

 
  



Energizing Manufacturing 

. . . Beyond the Numbers 
 
• Brick maker—facilitating local content 

 
• Agriculture supplier—feeding a nation 

 
• Glass manufacturer—sustaining schools 

 
• Consumer products—enabling renewables  



Energizing Manufacturing 



What we learned 

 
1.  Build new alliances 
2.  Target messages 
3. Leverage strengths 
4. Activate workforces 



1. Build new alliances 

 
IPAA, EEI, API, ACC, NGSA, 
NRECA, Chamber, LiUNA, 

INGAA, AF&PA, EEIA, AFPM,  
Building Trades, FIT, AOPL,  

AGA, AFB, etc….   



2. Target messages 



 
  

 



 
 

 



3. Leverage strengths 



4. Activate Workforces 



 
 Questions? 

 
Rachel Jones 

Director, Energy and Resource Policy 
Direct—202.637.3175 
Cell—804.380.6542 

rjones@nam.org 
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